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Building Upon Public-Private Partnerships 
to Promote Healthy Options

Lack of restaurants offering culturally appropriate, freshly 
prepared meals in parts of South LA

The Smart Menu partnership identified a market place 
t i  t  l l it  b  d  ki  catering to local community members and area working 

professionals

LAC DPH & HEAC funding and resources, in conjunction 
with our private partners piloted a sustainable nutrition 
education program

Smart Menu / La Salud Tiene Sabor
Empowering the Community with Knowledge to Make Healthy Food Choices

M l b li  j t i l t d t M d  L  P lMenu-labeling project implemented at Mercado La Paloma

Assisted 7 independently-owned restaurants to provide 
nutritional information to patrons via menus and menu boards

80% of patrons indicated that providing nutrition information 
about menu items was a good idea with 82% saying that 
nutrition information on restaurant menu boards “would or 
might” influence their food choices

Step 1: Building and Maintaining Partnerships 

Step 2: Vendor Education and Recipe Collection

Step 3: Recipe Analysis and Results

Smart Menu’s 5 Step Process

Step 3: Recipe Analysis and Results

Step 4: Create New Menu Boards and Educational  
Brochures

Step 5: Promotion and Evaluation
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Significance of Menu Labeling

Provides nutritional information 
to help consumers make 
informed food choicesinformed food choices

An obesity prevention tool

Supports SB 1420

Is both feasible and sustainable 
for independently-owned 
restaurants

Smart Menu / La Salud Tiene Sabor
Empowering the Community with Knowledge to Make Healthy Food Choices

Measuring Success of the Project

Evaluation Survey

Extent to which nutritional information 
affects consumer food purchases affects consumer food purchases 

Consumers’ opinions regarding 
displaying nutrition information in 
restaurants in general

Survey results

South LA HEAC Next Steps for Smart Menu

Lend DPH support to sustain and promote the 
Mercado’s Smart Menu program

Replicate menu labeling at a second site

Securing funding for formal evaluation of menu 
labeling

Disseminate lessons learned and provide TA
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For more information about Smart Menu

Pri de Silva, MSW
pdesilva@ph.lacounty.gov

Heng Lam Foong, MS
hfoong@ph.lacounty.gov

Introduce Mr. Raul Morales
Chef and owner 

Taqueria Vista Hermosa
At Mercado La Paloma
3655 S. Grand Ave.

Los Angeles, CA 90007
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