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CDC Social Media Tools

Blogs           Facebook          Flickr Twitter           

RSS YouTube         Widgets          Mobile

Icon Sources: http://www.blogperfume.com/new-27-circular-social-media-icons-in-3-sizes/; http://www.iconfinder.com/

http://www.blogperfume.com/new-27-circular-social-media-icons-in-3-sizes/
http://www.iconfinder.com/


Social Media at CDC

 11 current Facebook profiles
 Reach:  150,000

 28 Twitter profiles
 Reach:  1.6 Million

 Text messaging: 
 Reach: 14,000

 Blogs
 YouTube channel
 Flickr gallery, widgets, badges, 

buttons, podcasts, challenges 
and contests



Facebook

 Launched May 
2009

 144,305 fans as of 
June 16, 2011

 3-5 posts per day



CDC Facebook Fans

144,305 
fans



CDCgov Twitter

 Launched May 2010 

 35,579 followers as of 
June 16, 2011

 4-6 posts per day, plus 
retweets



CDCgov Twitter Followers

35,579 
followers



CDC_eHealth Twitter

 Launched August 2008

 3-6 posts per week

 138, 356 followers
 71% Female

 52% Aged 18-39

 62% Advanced Degrees

 Many public health 
professionals and 
healthcare providers follow 
@CDC_eHealth



Text Messaging

 Launched September 2009 

14,000+ subscribers

1-3 texts are sent per week

Health message testing and 
user evaluation



CDC’s Text Channel: How it Works
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Text Messaging Survey

 Overall Satisfaction  (N=2,435)

 How would you rate UR overall 
satisfaction with the text 
messages: A) Very Satisfied, B) 
Satisfied, C) Dissatisfied, D) Very 
Dissatisfied

 How can we improve?

87% Satisfied

RelevantActionable



Future Directions

 Evaluate, evaluate, evaluate

 Expand to reach new audiences 
 Healthcare providers

 Policymakers 

 Moms

 Students

 Explore innovative and emerging tools – what’s next?
 Mobile and portable content

 Location-based services



Health Communicator’s Social Media Toolkit

PDF available at: 
www.cdc.gov/socialmedia

Updates coming later this 
summer! 

“Winnable Battle” Toolkits 
coming soon!
 Nutrition, Physical Activity and 
Obesity Social Media Toolkit

http://www.cdc.gov/socialmedia


CDC Social Media Guidelines
http://www.cdc.gov/SocialMedia/Tools/guidelines/

http://www.cdc.gov/SocialMedia/Tools/guidelines/


For more information please contact Centers for Disease Control and 
Prevention
1600 Clifton Road NE, Atlanta, GA 30333
Telephone, 1-800-CDC-INFO (232-4636)/TTY: 1-888-232-6348
E-mail: cdcinfo@cdc.gov Web: www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the official 
position of the Centers for Disease Control and Prevention.

Thank You!

Jessica Schindelar, MPH

Jschindelar@cdc.gov

404-498-6174

@jaschin
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