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Social Media at CDC
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11 current Facebook profiles
= Reach: 150,000

28 Twitter profiles
= Reach: 1.6 Million

Text messaging:
= Reach: 14,000

Blogs
YouTube channel

Flickr gallery, widgets, badges,
buttons, podcasts, challenges
and contests
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Join CDC’s VetoViolence Live Chat on Twitter

Time: Wednesday, April 20, 2011 at 3:00 pm - 4:00 pm EST
Twitter: @CDCInjury
Twitter Hashtag for Event: #VetoViolence
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Control and Prevention (CDC).
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0 144,305 fans as of
June 16, 2011

0 3-5 posts per day
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CDC Facebook Fans

CDC Facebook Fans
May 1, 2009 - June 16, 2011 144,305
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CDCgov Twitter TYC
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0 Launched May 2010

0 35,579 followers as of O e racoomaramra
June 16, 2011

CDCgov
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CDCgov Twitter Followers

CDCgov Twitter Followers
May 21, 2010 - June 16, 2011




CDC_eHealth Twitter

0 Launched August 2008
0 3-6 posts per week
0 138, 356 followers

= 71% Female
= 52% Aged 18-39
= 62% Advanced Degrees

0 Many public health
professionals and
healthcare providers follow
@CDC_eHealth

l:WittEl" Search Q| Home Profile

"' CDC_eHealth
[fi[s8 @cDC_eHealth

Messages

Tweets Favorites  Following~  Followers »  Lists

BN CDC_eHealth

eDrlalci_ive RT @ Chal jeGov Enter YOUR video in CDC's Healthy Swimming
N @ Contest by July 4. You could win $1,000 go.usa gov/\WP8

W CDC_eHealth
enracihe Encourage health & safety this Father's Day. Send a CDC eCard to

M = loved one today! go.usa.goviVWUH



Text Messaging

0 Launched September 2009
0 14,000+ subscribers
0 1-3 texts are sent per week

0 Health message testing and
user evaluation

CDC: Enjoy summer
veggies & farmers'
markets. Diets high in
fruits & veggies
reduce risk for chronic
diseases, cancer,
stroke and type 2
diabetes. 800-232-




CD(C’s Text Channel: How it Works
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CDC Text Message Subscribers

Gender Age
35%

31%

30%

25%

pA

15%

10%

5%

0%




Text Messaging Survey
0 Overall Satisfaction (N=2,435)

- How would you rate UR overall | 1.cip us improve our
satisfaction with the text 1] breace ancuer one

question about UR

messages: A) Very Satisfied, B) satistaction so we
can |mprove our
Satisfied, C) Dissatisfied, D) Very s & better et

Dissatisfied FEEDBACK to beg

87% Satisfied ‘ |

= How can we improve?




Future Directions

0 Evaluate, evaluate, evaluate The Future

0 Expand to reach new audiences \ NEXT EXIT N
= Healthcare providers '

= Policymakers

= Moms
= Students
0 Explore innovative and emerging tools — what’s next?

= Mobile and portable content
= |ocation-based services




Health Communicator’s Social Media Toolkit

PDF available at:
www.cdc.gov/socialmedia

Updates coming later this
summer!

“Winnable Battle” Toolkits

coming soon!

= Nutrition, Physical Activity and
Obesity Social Media Toolkit



http://www.cdc.gov/socialmedia

CDC Social Media Guidelines

CDC Social Media Tools Guidelines & Best Practices

The use of social media tools is a powerful channel to reach target audiences with strategic,
effective and user-centric health interventions. To assist in the planning, development and
implementation of social media activities, the following guidelines have been developed to
provide critical information on lessons learned, best practices, clearance information and security
requirements. Although these guidelines have been developed for the use of these channels at
the Centers for Disease Control and Prevention (CDC), they may be useful materials for other
federal, state and local agencies as well as private organizations to reference when developing
social media tools.

Guidelines for the following tools are available:

e Button and Badge Guidelines and Best Practices T4 (7 pages, 245KE)
[Revised June 2010]

Facebook Guidelines and Best Practices 95 (11 pages, 666KE)

Health-e-Card Guidelines and Best Practices 1"’; (8 pages, 194KB)
[Revised June 2010]

Microblog Guidelines and Best Practices 55 (8 pages, 348KB)
[Revised June 20107

Motion Graphics Guidelines and Best Practices 5 (5 pages, 327KB)

Text Messaging Guidelines and Best Practices 95 (4 pages, 99KB)
[Revised June 2010]

Virtual World Guidelines and Best Practices T (56 pages, 260KE)

YouTube and Online Video Guidelines and Best Practices 9% (6 pages, 357KB)
[Revised June 2010]



http://www.cdc.gov/SocialMedia/Tools/guidelines/

Thank You!

Jessica Schindelar, MPH
Jschindelar@cdc.gov
404-498-6174

@jaschin

For more information please contact Centers for Disease Control and

Prevention
1600 Clifton Road NE, Atlanta, GA 30333

Telephone, 1-800-CDC-INFO (232-4636)/TTY: 1-888-232-6348
E-mail: cdcinfo@cdc.gov Web: www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the official
position of the Centers for Disease Control and Prevention.
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